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Please submit a statement summarizing accomplishments of nominee on each of the following “Green Criteria.” Feel free to edit/delete sections that do not apply. Additional pages or documentation are welcome.

2010 Award Nominee – Wild Birds Unlimited Nature Shop, 631 S Perryville, Rockford, IL:
 
1. Renewable Energy Products or Installations
a. Not available at this site, though we do sell flashlights that operate on hand grip power!
 

 

2. Waste Prevention
a. We recycle everything we can to keep materials out of the waste stream.

b. We avoid purchasing from suppliers/vendors that use too much packaging materials and/or use unrecyclable packaging materials. 

c. We donate all our non-recyclable packaging materials to the Postal Shoppe for packaging reuse. This includes packing peanuts, bubble wrap, and Styrofoam.

d. For our smaller bird seed packaging, we use milk jugs. The customer is encouraged to return the milk jug to the store for a twenty-five cent return. We then refill the jug as a means of keeping them out of the waste stream. If the jug is not reusable, it is recycled.

e. We ask each customer if they need a bag for their purchase. We use paper when possible. 

f. If a plastic bag is requested, the plastic bags we carry are recyclable and biodegradable.

g. The use of paper and plastic bags at our store has dramatically dropped over the past three years since we implemented the “ask first” policy. We’ve reduced plastic bag use by about 66%.
h. When people purchase cheap bird seed from big box stores, the seed bags often contain filler seeds that birds in our region do not eat (red milo, wheat, etc.). These seeds are produced using energy, fertilizer, etc., transported to stores, transported to backyards, and then left to rot on the ground—a true waste of resources. The seeds we sell are all edible by our regional birds, so there is little wasted seed, wasted energy, or wasted transportation costs.
 

 

3. Recycling
a. We recycle everything we can at the store. This includes:

i. Office paper

ii. Newspaper

iii. Cardboard

iv. Toner cartridges

v. Packaging materials

vi. Plastics

vii. Cans

viii. Scrap metal

ix. Old store displays

b. We were able to convince our retail neighbor Mimi’s Wine and Gifts (formerly WineStyles) to help with the monthly expense of a cardboard recycling bin. The two stores share costs and fill the bin up weekly.
  

 

4. Purchasing
a. We avoid suppliers/vendors that have wasteful packaging habits.

b. We use on-line ordering whenever possible. This saves on office paper, toner, etc.

c. We purchase lots of recycled products (bird feeders, bird houses, greeting cards, etc.).
  

 

5. Energy Conservation
a. We use low-wattage (23-watt) high-efficiency display bulbs throughout the store. These replaced 75-watt standard flood lights four years ago. The advantages include:
i. Thirty-seven percent reduction in electrical usage.

ii. Longer lasting bulbs (two-years versus 6-8 months).

iii. Less heat generated from low-wattage bulbs reduces air conditioning needs.

b. Our outdoor lighted store sign uses LED lights for long lasting performance at a fraction of the cost and electrical usage of standard outdoor lighted signs. In addition, the outdoor lighted store sign is on a timer and automatically turns off at 11:00pm every night.
c. We installed a high-efficiency HVAC system when our store was built. The SEER rating was about as high as you could go within a reasonable price range four years ago. 
d. Our HVAC system is fully programmable to dramatically reduce usage. Our system turns off 15-minutes before closing and turns on 15-minutes before opening the next day. Rarely does the building get hot enough in the summer or cold enough in the winter to force the system on during closing hours.

e. On nice days, we open our front and back doors to let the breeze keep the building cool. HVAC electrical consumption on such days is zero!

f. Computers, monitors, flat screens, audio equipment, DVDs, etc., are all turned off at night.
 

  

6. Water Conservation & Water Quality
a. I only have a sink, a toilet, and a mop sink.
 

 
7. Transportation 
a. This is one area we have not had the opportunity to improve on. Biking to work is out of the question for me due to distance and roads required to travel on (rural Perryville). We do intend to replace our work vehicle with a high-efficiency car like the new Ford Fiesta.

b. We have hired employees that live very near to the store and they often walk or ride bikes to work.

c. Our facility provides a great opportunity for one-stop shopping for lunch, wine, haircuts, and bird seed and bird feeding products. 

d. We did a cross-promotional piece with Panera to encourage customers to purchase seed and visit Panera for a free bowl of soup…again, one-stop shopping.
  

 

8. Sustainable Site Management
a. To me, sustainable site management means how does my store coexist with nature. I believe the following holds true under this definition.

i. The products we sell are directly tied to protecting and helping nature coexist with humans. Bird feeding, bird seed, bird food, and bird feeders all encourage birds and other wildlife to visit the backyard so people have a better understanding of nature. Feeding wildlife also helps wildlife survival.
ii. We attempt to make as little of an impact on the environment as possible through energy conservation. 

iii. Our store was built in a cornfield (not our choice). When we moved in, we placed birdfeeders in the parking lot. For four years, we have fed gold finches, house finches, purple finches, doves, and other birds in the middle of a bustling parking lot!
  

9. Building or Builder

a. We worked with our builder to make our store as energy efficient as possible. It wasn’t easy. The builder’s motivation is to build and fill the building at low cost, which contradicts with our goals and philosophy. We were able to get the builder to agree to the high efficiency rooftop HVAC system.

b. Two other sites we investigated would not budge on installing high-efficiency rooftop HVAC systems. In both cases, it was one of the deciding factors for not moving forward with them.

10. Policy (governmental/organizational) 

a. We own a Wild Birds Unlimited Nature Shop franchise. We purchased it for many reasons, but some of those reasons include:
i. The franchise’s desire to support nature and wildlife activities throughout North America.

ii. The product quality and bird food quality. When a person new to the hobby of bird feeding picks up his or her supplies from a Wal-Mart or Menards, they are likely to be highly dissatisfied with the experience. The product quality and food quality will likely limit or discourage visits from the colorful birds customers are hoping to see. Once they figure out the big box stores are not the answer, their bird feeding hobby becomes much more enjoyable.

b. We are able to set our own policy on “green” activities for our store.

c. I publicly discuss my green building at every birding presentation I give in the community (about 20 a year). I reach over 500 people a year with these presentations.

d. We discuss our green building initiatives with other Wild Birds Unlimited franchise owners.

Other (Please describe)
1. We did this all on our own. We did the research on HVAC systems, lighting, energy consumption, etc. It is amazingly easy to do and the return on most things we have done in the store is 8-12 months.

2. We did not have a budget for this. We just did it.

3. We continue to tweak our building for additional energy savings each and every month.

4. We monitor our monthly energy usage and track increases or decreases and act upon that data.

	Time Period
	Kwh Usage Reduction
	Cost Reduction

	2006-2007
	-36.53%
	-32.83%

	2007-2008
	-8.22%
	-1.45%

	2008-2009
	-2.10%
	-0.29%

	2009-2010 (through August)
	-3.05%
	-2.03%

	
	
	

	2006 vs 2009
	-42.97%
	-33.99%


5. These results do not adequately reflect cost savings because ComEd had a major increase of 22% on 1-02-07. So, it’s incredible that we are still able to save on costs year-over-year.
6. We were awarded with Friends of the Environment honorable mention at the Wild Birds Unlimited national franchise convention June 2008.

7. Nominated as a Green Coalition Partner in Rockford, IL, April 2008.

8. Our store was nominated for the same award at the 2010 annual convention.

9. We promote our green status on our web site, within our store, and within the community.
Please feel free to compose attachments expanding on the criteria. Thank you for helping everyone learn about "Who's Going Green" in Winnebago County. Remember, no effort is too small for our inventory and nominations! We congratulate you on your efforts! Deadline for nominations: Sept. 24, 2010.
Submit this form to: by e-mail (preferred) to: Frank Schier – frank.schier@rockrivertimes.com
By U.S. Mail - WCGB Awards c/o The Rock River Times 128 N. Church St., Rockford, IL 61101
There is no fee to enter.
